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CLAUSE (6) OF PART | OF THE FIRST SCHEDULE TO THE CHARTERED

ACCOUNTANTS ACT, 1949

* A Chartered Accountant in practice shall be deemed to be guilty of professional misconduct,
if he:

* Clause (6): solicits clients or professional work either directly or indirectly by circular,
advertisement, personal communication or interview or by any other means;

* Provided that nothing herein contained shall be construed as preventing or prohibiting —

(i) any chartered accountant from applying or requesting for or inviting or securing professional work
from another chartered accountant in practice;

(i) a member from responding to tenders or enquiries issued by various users of professional services or
organisations from time to time and securing professional work as a consequence;

A




SOME FORMS OF SOLICITING
WORK WHICH THE COUNCIL

HAS PROHIBITED




ADVERTISEMENT AND NOTES IN THE PRESS

Advertisement and personal canvassing for soliciting
work not permitted.

Press Advertisement for changes in

partnership, address etc., giving actual facts-
Allowed.

Press Advertisement

»

Request Other CA i' C

Classifieds

It is allowed to request another Chartered Accountant
in practice for professional work.

Allowed. It can only contains the CA name, address, telephone, fax
Classifieds in ICAl &m0y | number, E-mail address and address(es) of social Networking sites of

te should have exposure in
t, Direct Taxation and Indirect

Journal waicnmie: | members. They can also give mere factual position of experience and
area of specialization.




EXEMPTIONS

1.

Advertisement for recruiting
staff in the member’s own office.

Advertisement inserted on
behalf of clients requiring staff
or wishing to acquire or dispose
of business or property.

Advertisement for the sale of a
business or property by a
member acting in a professional
capacity as trustee, liquidator or
receiver.

VISHAL G. JAIN & ASSOCIATES

Chartered Accountants Insolvency Professionals

A Well Established Leading Insolvency Professional & C.A. Firm
practicing in various verticals such as Insolvency, Direct / Indirect Tax,
Accounts, Audit, Project Finance, Loans etc. requires qualified &
experienced personnel to support our growth

Head-Direct Tax, Audit & Accounts

Experienced Dynamic CA or Inter CA currently working with
a CAFirm (Can be considered for Partnership)

Head- Indirect Tax & Accounts

CA, Inter CA/ Post. Grad. currently working with a CA Firm

Dynamic Students eager to learn

Accounts Executives

Experienced Commerce Grad. / Post. Grad.

Insolvency Executives

Law Graduate / CMA with 0-2 years experience

Walk-in interview bet.: 5:00pm to 6.30pm (Mon to Sat) or
Email your resume on vishal@cavishaljain.com (No Calls)

B-3/7/1-2, Opp. Hotel Shabri, Sector-15, Vashi, Navi Mumbai

We even have vacancies with our clients in various industries

M/S ANIL LIMITED (IN LIQUIDATION)

CA Ramchandra Dallaram Choudhary (Liquidator)
Liquidator's Address: 9-B, Vardan Complex, Nr. Vimal House, Lakhudi Circle, Navrangpura,
Ahmedabad - 380 014. Contact: +91-79-26566577, Email: rdc_rca@yahoo.com

E-AUCTION SALE NOTICE

Notice for the sale of assets through E-Auction is hereby given to the public in general under
section 35(f) of the Insolvency and Bankruptcy Code 2016 r.w. Regulation 33 of the
Liquidation Process Regulations
Jate and Time of Auction | Tuesday, 04.10.2022 between 12:00 PM to 1:00 PM
_ast Date for Submission of EMD| Monday, 03.10.2022 before 05:00 P.M

Payable through RTGS / DD to “Anil Limited (In Liquidation)”
having Account No. 203520110000305 and IFSC Code
BKID0002035, Bank of India, Ahmedabad.

Saturday, 01.10.2022 (From 11:00 AM to 5:00 PM)

Contact Person: Rajendra D. Choudhary. (M: 9426623398)

Lot . Reserve Price EMD
No. Particulars (Rs. in Crores.)|(Rs. in Crores.)
1 | Land bearing Survey No. 137/P, 138, 139, 140 and 141 of
TPS. No. 12 (Ahmedabad City), total admeasuring
1,44,856 Sq. Mts belonging to Anil Limited located at Anil

Starch Road, Bapunagar, Ahmedabad.

E-Auction will be held as per the detailed terms & conditions as mentioned in the Tender
Document and Bid Form that are uploaded on hitps:/ncltauction.auctiontiger.net and
www.sunresolution.in. For any query, contact Mr. Praveenkumar Thevar (M: 9722778828; Email:
Praveen.thevar@auctiontiger.net or nclt@auctiontiger.net ) or to the Email of the Liquidator:
rdc_rca@yahoo.com Sd/-
CA Ramchandra Dallaram Choudhary
Liquidator - Anil Ltd. (In Liquidation.)
IP Reg. No: IBBI/IPA-001/IP-P00157/2017-18/10326

nspection Date & Time

373.00 20.00

Place: Ahmedabad
Date: 19.09.2022




APPLICATION FOR EMPANELMENT FOR ALLOTMENT OF AUDIT AND OTHER

PROFESSIONAL WORK

Allowed to write to the concerned organization with a request to place his

name on the panel. However, it would not be proper for the Chartered

Accountant to make roving enquiries by applying to any such organization for

having his name included in any such panel.

Expression of Interest

GUJARAT WATER SUPPLY & SEWERAGE BOARD,
GANDHINAGAR
Advt. No. 01/2020-21

GWSSB invites proposals from Chartered
Accountant Firms/Companies who are ranked as
Category-l and Il by ICAI for the empanelment with the
Board. This empanelment is done for the purpose of
allotment of pre-audit / internal audit / statutory audit
work of the Board. Necessary information and
procedure for empanelment will be available on the
websitehttps://gwssb.gujarat.gov.in  during
01.10.2020 @ 11.00 a.m. to 10.10.2020 @ 3.00 F.m.
Applications received by other than this way shall not
be entertained. Printed Copy with enclosures of these
details should be submitted in sealed cover to the Office
of Financial Controller, GWSSB, Jalseva Bhavan,
Sector-10A, Gandhinagar-382010 by 20.10.2020

INF/450/20-21

TRAT &< 3
State Bank of India

Audit Department,
Local Head Office, 2nd Floor,
Sector 17-A, Chandigarh - 160 017

EMPANELMENT OF CHARTERED ACCOUNTANT FIRMS FOR
CONCURRENT AUDIT

State Bank of India, Local Head Office, Chandigarh intends
to outsource Concurrent Audit function to Chartered
Accountant firms.

For application, eligibility criteria and other details please
log on to www.sbi.co.in and see under 'Procurement News'.
The duly filled in application form in a sealed cover
superscribed as "Application for Empanelment for
Concurrent Audit" should reach this office on or before
19.06.2014

ASSTT. GENERAL MANAGER (AUDIT)

QFFICE OF THE CHIEF EXECUTIVE OFFICER-CUM-DEPUTY COMMISSIONER,

DISTT. RURAL DEVELOPMENT AGENCY, MANDI DISTRICT MANDI H.P.

NOTICEINVITING QUOTATIONS
Sealed quotations are hereby invited from the Chartered

Accountanis who are empanelled with C&AG/ State AG to

provide their services for conducting audit of MGNREGA for the

year 2012-13 at District Level, Block Level, Panchayat Level
and Line Deparlments on the following terms and conditions:

1. Preference will be given to those Chartered Accountants who are
having thelrown offices at Mandi.

2. The interested CAs can see the terms and conditions pertaining
to CA Audit as per MGNREGA Operational Guideling 2013 Para
127 (1271 lo 12.7.11). The same can be downloaded from
Ministry of Rural Development, Govt. of India website:
http://nrega.nic.in‘guidelines.htm and can be seen in the office of
the DRDA Mandi H.P. in any working days before 14/07/2013 at
4:00 PM.

3. The rates should be quoted per Panchayat and per line
departmentwise.

4, The CA should deposit Rs 10000/- as eamest money in shape of
Bank Draft in faver of District Programme Coordinator, DRDA
Mandi. Chequesand Cash will not be accepted.

5. The quotations should reach in the office of Deputy Director-cum-
Project Officer DRDA Mandi on or before 15/07/2013 at 2:00 PM
and will be opened on the same day at 3:00 PM in the presence of
interested bidders or their representalive duly authorized by the
Chartered Accountant.

District Programme Coordinator (MGNREGA)
District Rural Development Agency,
Mandi, District Mandi H.P.




RESPONDING TO TENDERS, ADVERTISEMENTS AND CIRCULARS

subject to Guidelines issued by ICAL.

CA can respond to assignments where quotations have been
called for from practicing members /firms

CA can respond to tenders
request from the
shortlisted members through individual letter.

The Council is of the view that while
interference with the practices prevailing for requirement of
EMD /Deposit is not required.

VALLABHBHAI PATEL CHEST INSTITUTE

UNIVERSITY OF DELHI, DELHI-110 007
Tel: 011-27402476 / 27667102 / 27402400 Fax : 011-27666549

NOTICE INVITING TENDER

Sealed tenders are invited in fwo bid systemi.e. Technical
Bid and Financial Bid from the reputed, qualified &
experienced Chartered Accountant Firms registered with
ICAI for preparation of Annual Accounts of the Institute for
the year 2013-14. The tender documents containing
terms & conditions, eligibility etc. can be downloaded at
our website www.vpci.org.in

sd/-
Deputy Registrar
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GUIDELINE FOR RESPONDING TO TENDER

Guideline No. 1-CA(7)/03/2016 dated 7™ April, 2016

— A member of the Institute in practice
— shall not respond to any tender
— issued by an organization or user of professional services

— in areas of services which are exclusively reserved for chartered
accountants, such as audit and attestation services.

— However, such restriction shall not be applicable

= where minimum fee of the assignment is prescribed in the tender
document itself; or

= where the areas are open to other professionals along with the
Chartered Accountants.

— The fees quoted by the member shall not be less than the minimum
fee mentioned in the tender.

g

ureus PUNJAB STATE BUS STAND MANAGEMENT

o CO. LTD. (PUNBUS)
u (A Wholly owned Government of Punjab
Undertaking)

(First Floor, Jeevandeep Building, Sector 17-A,
CHANDIGARH — 160017)
(CIN: U74999CH1995SGC015974)

Expression of Interest for Assignment of
Internal Audit, Tax Audit and Secretarial Audit

Proposals are invited for the following assignment(s) in PUNBUS (Head Office)
for F.Y. 2018-19 at Chandigarh. The application form, criteria and other terms
& conditions can be downloaded from the Company’s/Department’'s website
http://punjabroadways.punjab.gov.in/

The last date for submission of proposals is 20.08.2019.

Sr. | Assignment Nos. Eligibility
No.

1 | Internal Audit One (1) | Prop./Firm/LLP of Chartered Accountants/
Company Secretaries/Cost & Management
Accountant

2 | Tax Audit One (1) | Prop./Firm/LLP of Chartered Accountants '
3 | Secretarial Audit | One (1) | Prop./Firm/LLP of Company Secretaries

Corrigendum/Addendum, if any, will be published online on the above-mentioned
website only. For any clarification, contact at 0172-2702121, 98888-70727 or
email at cfopunbus@gmail.com

DPR/Pb/C6540 Sd/- Managing Director, PUNBUS.




PUBLICATION OF BOOKS, ARTICLES OR PRESENTATION

SUMMARY & REVISION

CA. VINOD GUPTA
(B.COM (H), FCA, ACCA)

ASSISTED BY:
CA. SANA BAQAI
(B.COM (H), FCA, LCS, DISA, LL.B)

oo

Assessment Year 2019-2020
Finance Act, 2018

3

5
2

Edition
019-2020

Management

The Prospect of Corporate Governance

Corporate governance in
the social media age is
crucial for organisations
to safeguard their
reputation and
maintain the trust of
their stakeholders,
Social media is now

a potent instrument

for establishing and
preserving a good
reputation since it

has transformed how
businesses interact

and communicate with
their clients. However,

it also exposes the
companies to a range

of risks, including
misinformation, negative
comments, and privacy
breaches. To mitigate
these risks, organisations
must have strong social
media management

in the Social Media Age

CA Vibha Pandey and Dr.(CA) Durgesh Pandey

Authors are members of the Institute. They may be reached at

eboard@icai.in

practices, including clear policies and guidelines, regular
monitoring, and a plan for addressing negative feedback.
Additionally, while engaging on social media, businesses
need to be cognizant of cultural diversity and sensitivities
and transparent in responding to customer concerns and
queries. Effective social media governance is necessary for
businesses to uphold a favourable reputation and foster
trust among their stakeholders in the digital age.

Social Madia is @ double-edged sword; it has the power to do real good,
but also the power fo lurt.”

Introduction

ocial media has altered the world as it has made people
more connected to one another and created countless new
opportunities. Even though social media has been around
for almost 20 years, how it is utilised today differs from how
it was at the outset. Face-to-face interactions have virtually
been overtaken by technology due to how far it has advanced,
particularly during the global pandemic phase. Since the
epidemic, the potential for technology, especially social media,
has increased significantly. Tasks could be completed at work
without relocating or commuting as businesses started interacting
with clients worldwide without taking long travels. Since the
internet expanded its wings and captured majority of the world's
population, all of these have evolved into daily norms.

Social media has many beneficial effects on business, allowing
brands to connect with their customers, build a wide audience

for their products, market themselves in a unique way and even
generate revenue through consumer engagement more effectively.
Over the past few years, there has been a growth in demand

for social media management services and solutions. While we
mainly focus on the positive aspects of Web technology, numerous
underlying issues with social media could jeopardise a long-
standing legacy. Many organisations are increasingly choosing to
work with public relations (PR} agencies because they can bring
together people, research, and modern technologies to help their
clients reach new audiences and accomplish business objectives

The following graph illustrates how businesses are increasingly
interacting and engaging with stakeholders on social media. This
is notably true in emerging markets, where firms are more likely to
use social media than in many developed countries,
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Publication of Books or Articles or
Presentation —Allowed = Association with
CA firm can not be disclosed.
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-'JISSUE OF GRE'ET_ING CARD

S OR INVITATIONS

Greeting Cards, Invitations '
- only to clients, '
relatives and friends of the

CA.

to use
designation “Chartered
Accountant” as well as the
name of the firm.

to write
Professional designation,
status and qualifications
efc.




ADVERTISEMENT FOR SILVER, GOLDEN, PLATINUM OR CENTENARY

CELEBRATIONS

R.G. AGARWALA & CO.
INVITES YOU FOR

50™ ANNIVERSARY
CELEBRATION

R.G. AMR‘ AlA& Co.

Chartered Accc
1970 7020

Your presence is appreciated

VENUE: ® ZOOM

DATE: TIME:
6™ SEPTEMBER, 2020 5PM TO 6PM

— It is not permitted to advertise the events organised by
a Firm of Chartered Accountants.

— Allowed to advertisement for Silver, Golden, Diamond,
Platinum or Centenary celebrations of the Chartered
Accountants Firms may be published in newspaper or
newsletter.



SPONSORING ACTIVITIES

Event Sponsorship Sponsoring CSR Activities

* CA or CA Firm is not permitted to sponsor an * Members sponsoring activities relating to
event.

Corporate Social Responsibility may mention

CA or CA Firm may sponsor an event their individual name with the prefix “CA”.

conducted by a Programme Organizing Unit

(PoU) of the ICAI with prior Approval of CPE ’ Howe:/er, the mer!’rion of Firm name or CA
Directorate. Logo is not permitted.




ADVERTISEMENT OF TEACHING/COACHING ACTIVITIES BY MEMBERS

— An advertisement of Coaching /teaching activities by a
member in practice may amount to indirect solicitation and
is not allowed.

— Adbvertising their association with Coaching /teaching
activities through hoardings, posters, banners and by any
other means, is not allowed.

— Allowed to put sign board outside their Coaching
/teaching premises, mentioning the name of
Coaching /teaching Institute, contact details and subjects
taught therein only.

Concept Classes Pvt. Ltd.
A-82, Lohia Nagar, Gzb.
8010144144,9811060010

— For the size and type of sign board, the Council Guidelines
as applicable to CA Firms shall apply.




SHARING FIRM PROFILE WITH PROSPECTIVE CLIENT

PROFORMA WORK HANDLED m
Allowed to share Firm’s profile only IN FIRM

if it is asked for by prospective client. o' Nkarmial midh. Stibitory audit B Deparbrerdal sudi

o Stock audit & Tax audat

* Financial accounting & Management accounting

e Cost accounting

o Service Tax And VAT Returns

¢ Individual & Corporate tax planning & compliance

o Advisory & complance activities of various forms of business
* Business Formation activities

o SEZ compliances

e  Management Consultancy & Company Secretarial activities




TELEVISION OR MOVIE CREDITS

Lighting Team (Monalisa Light)  KIRAN DAVADIGA
VILAS JADAV Taa
AZAD SRIVASTAVA ° . ol o e
LAXMAN KARLE * Permitted if the exhibition
BAPPI MUKHERJEE

of name of the Member or

Location Sound Recordist JAVED KHAN, FIROZ KHAN
Bogm Man:  AFRQZKHAN Firm is not made differently

Action Director's Assistants FAYAZ GULAB, MUJAHID SHAIKH

as compared to other

Location Manager PRATIK BHOR . . .
entries in the credits.

Stills DEV SHARMA

Making RAJESH SHARMA
MOHAMMAD

Eros - Distribution Team (India) SUNIL J. BADLANI, EMANUEL BATTISE
RAJESH BHATIA, JATIN SHARMA
RAJESH SINGH, VINOD BHALLA
SACHIN PANDURANG GURAV
KANAKRAJ NARVEKAR
NILESH PREMNATH PATIL
SANTOSH GURAV, KIRAN SAKPAL
DINESH SHANKAR PALTE




SOLICITING PROFESSIONAL WORK BY MAKING ROVING ENQUIRIES

* Roving enquires amounts to professional
misconduct. — Not Allowed
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ACCEPTANCE OF ORIGINAL PROFESSIONAL WORK BY A MEMBER
EMANATING FROM THE CLIENT INTRODUCED TO HIM BY ANOTHER MEMBER

V Q

-—

IT'S ALL BEEN A
TERRIBLE MISTAKE




.

GIVING RUE

Allowed.




MEMBERS AND/OR FIRMS WHO PUBLISH ADVERTISEMENTS UNDER BOX
NUMBERS

* Members/Firms are prohibited
from inserting advertisements for
soliciting clients or professional
work under box numbers in the
newspapers.

23




EDUCATIONAL VIDEQS
V Do’s

* Educational videos can be uploaded on
internet

® Don’ts

* No reference to the Firm where the member is
Partner or Proprietor

°* No contact details or website address

24




CLAUSE (7) OF PART I OF

THE FIRST SCHEDULE TO
THE CHARTERED
ACCOUNTANTS ACT, 1949
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CLAUSE (7) OF PART | OF THE FIRST SCHEDULE TO THE CHARTERED

ACCOUNTANTS ACT, 1949

* A Chartered Accountant in practice shall be deemed to be guilty of professional misconduct,
if he:

* Clause (7): advertises his professional attainments or services, or uses any designation or
expressions other than chartered accountant on professional documents, visiting cards, letter
heads or sign boards, unless it be a degree of a University established by law in India or
recognised by the Central Government or a title indicating membership of the Institute of
Chartered Accountants of India or of any other institution that has been recognised by the Central
Government or may be recognised by the Council;

* Provided that a member in practice may advertise through a write up, setting out the services
provided by him or his firm and particulars of his firm subject to such guidelines as may be issued
by the Council.




ADVERTISEMENT GUIDELINES ISSUED BY ICAl
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GUIDELINES FOR ADVERTISEMENT FOR THE MEMBERS IN PRACTICE

Issued Pursuant to Clause (7) of Part | of the First Schedule to the Chartered Accountants Act, 1949

The Member(s) /Firm(s) should ensure that the contents of the Write up are true to the best of their
knowledge and belief and are in conformity with these Guidelines.

“Write up’ means the writing of particulars according to the information given in the Guidelines
setting out services rendered by the Members or firms and any writing or display of the
particulars of the Member(s) in Practice or of firm(s) issued, circulated or published by way of
print or electronic mode or otherwise including in newspapers, journals, magazines and websites
which include Social Networking Websites (in Push as well in Pull mode).

* The write-up may have the Signature, Name of the Member/ Name of the Partner signing on

28

behalf of the firm, Place and Date.
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GUIDELINES FOR ADVERTISEMENT FOR THE MEMBERS IN PRACTICE

The write-up may include only the following information:

29

(A) For Members

i
ii.
iii.
iv.
V.
vi.
vili.
viii.

Xi.
Xil.
Xiii.

CA i Name
Membership No. with Institute
Age

Date of becoming ACA
Date of becoming FCA
Date from which COP held
Recognized qualifications
Languages known
Telephone /Mobile /Fax No.
Professional Address
Website

E-mail

CA Logo

xiv. Passport style photograph

xv. Details of Employees (Nos. - )
(a) Chartered Accountants -
(b) Other Professionals —
(c) Articles/Audit Assistants
(d) Other Employees

xvi. Names of the employees and their particulars
on the lines allowed for a member as stated
above.

xvii. Services provided

xviii.Position held as Director or Managing Director
in a Management Consultancy Company
registered with the Institute
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GUIDELINES FOR ADVERTISEMENT FOR THE MEMBERS IN PRACTICE

The write-up may include only the following information:

30

(B) For Firms

vii.
viii.

Name of the Firm .........cceiiian....
Chartered Accountants

Firm Registration No. with Institute
Year of establishment

Professional Address(s)

Working Hours

Tel. No(s) /Mobile No./Fax No(s)
E-mail

No. of partners

Name of the proprietor/partners and
their particulars on the lines allowed
for a member as stated above
including passport style photograph.

x. CA Logo

xi. Details of Employees (Nos. - )
(a) Chartered Accountants -
(b) Other Professionals —
(c) Articles/Audit Assistants
(d) Other Employees

xii. Names of the employees and their particulars
on the lines allowed for a member as stated
above.

xiii. Services provided

xiv. Affiliation with a Network registered with the
Institute
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GUIDELINES FOR ADVERTISEMENT FOR THE MEMBERS IN PRACTICE

* The write-up should not be false or misleading and bring the profession into disrepute.
* The write-up should not claim superiority over any other Member(s) /Firm(s).

* The write-up should not be indecent, sensational or otherwise of such nature which may likely to
bring the profession into disrepute.

* The write-up should not contain testimonials or endorsements concerning Member(s).

* The write-up should not contain any other representation(s) that may like to cause a person to
misunderstand and/or to be deceived.

* The write-up should not violate the provisions of the ‘Act’, Rules made there under and ‘The
Chartered Accountants Regulations,1988’.

a
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GUIDELINES FOR ADVERTISEMENT FOR THE MEMBERS IN PRACTICE

* Not allowed to use Monogram of any kind or any kind of catch words

* The write-up should not include the names of the clients (both past and present)
* The write-up should not be of font size exceeding 14.

* The write-up should not contain any information other than stated above.

* The write-up should not contain any information about achievements /award or any other
position held.

* It is mandatory to quote the membership number or Firm Number issued by ICAI, as the case
may be.

* The ICAI may issue a reasoned directive for removal or withdrawal of the whole write-up or any part
thereof.

&




OTHER DESIGNATIONS

* CAis not allowed to use other designations like Income-tax Consultant, Cost Accountant, Company
Secretary, Cost Consultant, Management Consultant, Corporate Lawyer, ‘Member of Parliament’,
‘Municipal Councilor’ nor any other functionary in addition to that of Chartered Accountant.

* CA can mention “Insolvency Professional” or “Registered Valuer” respectively on his visiting card
and letter head.

<

X
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Member of the

"'I. Institute of Chartered Accountants
C A of India
CA Ramesh
1% gy ) Phone 1 254%. 7890
PO Bon 12 Calt 123457890
Japus Saaslar e Fax 12545790

emal a0 ry2@hotmad com

Member of the

- -
"1 Institule of Charlered Accountants
CA of India
CA Ramesh Tax Consultant
56195 gy ) Phore | 704%. T80
PO Bon 120 Call 12)4%. 7990
Japu Raasthan India Far ' 204% "W

emal abc ry2@notmad com




ONLINE THIRD PARTY PLATFORMS

— No other service, besides consultancy and advice can be rendered through such websites.

— This would be permitted subject to the condition that on the Website, contact address of the
Chartered Accountant concerned is not provided nor such Website will contain any material
which advertises professional achievements or status of such Chartered Accountant except
making a statement that they are Chartered Accountants.

— The name of Chartered Accountants’ firm with suffix “Chartered Accountants’” would not be
permitted.

34




APPLICATION BASED SERVICE PROVIDER AGGREGATORS

* It is not permissible for CA to list themselves with online Application based service provider
Aggregators, wherein other categories like businessmen, technicians, maintenance workers, event
organizers etc. are also listed.

35




PUBLICATION OF NAME OR FIRM NAME BY CHARTERED ACCOUNTANTS IN
THE TELEPHONE OR OTHER DIRECTORIES

36

The entry should not appear in any other section/category except that of Chartered Accountants.
The member/firm should belong to the town/city in respect of which the directory is being published.
The order of the entries should be in alphabetical order only.

The entry should not be made in a differential or prominent manner giving the impression of
publicity / advertisement.

The entries should not be restricted and should be open to all the Chartered Accountants/firms of
Chartered Accountants in the particular city /town in respect whereof the directory is published.

The CA can also include their names in trade/ social directories.



APPEARANCE OF CHARTERED ACCOUNTANTS ON ELECTRONIC MEDIA
(INCLUDING INTERNET)

37

CA can appear on television, films and Internet and agree to broadcast in the Radio or give
lectures at forums and may give their names and describe themselves as Chartered Accountants.

Special qualifications or specialised knowledge directly relevant to the subject matter of the
programme may also be given.

Firm name may also be mentioned, however, any exaggerated claim or any kind of comparison is
not permissible.

What he may say or write must not be promotional of him or his firm but must be an objective
professional view of the topic under consideration.



SIZE OF SIGN BOARD

CA can exercise their own discretion and good taste while keeping in mind the appropriate visibility and
illumination (limited to the sake of visibility).

— Use of glow signs or lights on large-sized boards as is used by traders or shop-keepers is not permitted.

— CA can put the name plate at his residence with the designation Chartered Accountant, but cannot use

his firm name.

CA. DHEERAJ GARG Q

ACA. B.Com (A& F .
Income Tax & GST, Accounting & Auditing Services }
Financial & Investment Planning '

Mob : 9416840467, 7015280851

E-mail : cadheerajgar a
cadheerajgarQZOZO@gmaﬂ com




CAN CA DISPLAY SERVICES IN OFFICE?

Permitted to display inside office premises only.

Pavan Bhutada & Co.
O\( Mahesh P Bhutada & Co. |[§

CHARTERED ACCOUNTANTS

Catch Wealth Advisors Private Limited

° Income Tax Return e Virtual CFO © Accounting &

© GST Compliance o Corporate Finance All Statutory Compliance
o All Statutory e Business Startup © Project Report &
Registration & Licence e Drafting Deeds Bank Loan

© Company, LLP & & Agreements o Audit & Assurance
Partnership Formation e Company Law & ROC

Office No. 020- 2421 0217 + 91 9270200217 +91 9881742140
E-Mail Id:- info.capbhutada@gmail.com | camaheshbhutada@gmail.com
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CAN WE MAKE OUR OWN LOGO FOR CA?

Absolutely Not!
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USE OF CA LOGO

* Logo contains the letters CA with tick mark (upside down) inside a
rounded rectangle and white background /
* The letters CA has been put in blue, and tick mark has been put in green

color.

\

* Colors of the Logo is:
o Blue = 80 C, 40 M, 40K

/

o Green = 50C, 80Y
* Logo can also be used in Black and White where ever necessary. Colors \
of the Logo is:

o Black = 100K
o Grey = 50K




USE OF CA LOGO

Some Do’s and Dont’s

Logo in Black & White
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RECENT DECISION OF ETHICAL STANDARDS BOARD |CA

Source: ICAl Website (https:

* It is not permissible for a member to use WhatsApp to send messages to make people aware
about his practice, and mention the services provided therein.



https://www.icai.org/post.html?post_id=958

CERTAIN ISSUES

* Whether the office of a Chartered Accountant is permitted to go in for ISO certification or other
similar certifications?

* Yes it is permitted. But they cannot write ISO Certified on on his professional documents, visiting
cards, letter-heads or sign boards etc.

* A member in practice has cleared any certificate course of ICAl i.e. Certificate course on Ind AS,
Certificate course on GST etc. Is he permitted to print such qualifications on visiting cards,
letterheads, and other stationery?

* No. It is not permissible for a member to mention the name of certificate course of the ICAI cleared
by him. However, wherever diploma is awarded by the ICAI, the same can be mentioned on the
visiting cards, letterheads, and other stationery. E.g. DISA (ICAl).
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CERTAIN ISSUES
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Can a member in practice print QR (Quick response) code on his visiting cards, facilitating easy
access to information?

Yes, printing of QR Code on the visiting Cards is permissible, provided that it does not contain
information that is not otherwise permissible to be printed on a visiting Card.

Whether a member in practice can advertise their services on social networking websites?

Yes, a member in practice may advertise through a write up on social networking websites setting out his
particulars or services, subject to the Council Guidelines.

Whether a write-up in an Advertisement may contain any information about an achievement or
award given to a member?

Yes, a write-up may contain information about an achievement or award given to a member, provided it
has been awarded by the Central or State Governments or Regulatory bodies.



CERTAIN ISSUES
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Whether a member in practice or a Firm may give link of its website on a social networking site?
Yes, a member in practice or a Firm may provide link of its webpage on Social Networking site. However,
the members should not solicit people to visit or request to like their respective page(s) on such social

Networking site.

What should be the sequence /order of designations, while a member also uses the designation ‘Dr.’
along with ‘CA’?

The member is free to use the designation ‘Dr.’ along with ‘CA’ in whichever sequence /order he wants to.

Can a Chartered Accountant in practice give the date of setting up the practice or date of
establishment on the letterheads and other professional documents, etc.?

No, date of setting up of the firm on the letterheads and the professional documents, etc. should not be
mentioned. However, in the Website, the year of establishment can be given.



Sana.Baqai@kysbindia.com

CA Sana Bagqai
' +91-9971938000

2




	Slide 1: Guidelines FOR Advertisement for Members in Practice
	Slide 2: AGENDA
	Slide 3: Why CA’s are not allowed to advertise?
	Slide 4: What might happen if CA Started advertising?
	Slide 5: Clause (6) of Part I of the First Schedule to the Chartered Accountants Act, 1949
	Slide 6: Clause (6) of Part I of the First Schedule to the Chartered Accountants Act, 1949
	Slide 7: Some forms of soliciting work which the Council has prohibited
	Slide 8: Advertisement and Notes in the press
	Slide 9: Exemptions
	Slide 10: Application for empanelment for allotment of audit and other professional work
	Slide 11: Responding to Tenders, Advertisements and Circulars
	Slide 12: Guideline for responding to tender
	Slide 13: Publication of Books, Articles or Presentation
	Slide 14: Issue of Greeting Cards or Invitations
	Slide 15: Advertisement for Silver, Golden, Platinum or Centenary celebrations
	Slide 16: Sponsoring Activities
	Slide 17: Advertisement of Teaching/Coaching activities by members
	Slide 18: Sharing Firm Profile with prospective Client
	Slide 19: Television or Movie Credits
	Slide 20: Soliciting professional work by making roving enquiries
	Slide 21: Acceptance of original professional work by a member emanating from the client introduced to him by another member
	Slide 22: Giving Public Interviews
	Slide 23: Members and/or firms who publish advertisements under Box numbers
	Slide 24: Educational Videos
	Slide 25: Clause (7) of Part I of the First Schedule to the Chartered Accountants Act, 1949
	Slide 26: Clause (7) of Part I of the First Schedule to the Chartered Accountants Act, 1949
	Slide 27: Advertisement guidelines issued by icai
	Slide 28: Guidelines for advertisement for the members in practice
	Slide 29: Guidelines for advertisement for the members in practice
	Slide 30: Guidelines for advertisement for the members in practice
	Slide 31: Guidelines for advertisement for the members in practice
	Slide 32: Guidelines for advertisement for the members in practice
	Slide 33: Other Designations
	Slide 34: Online Third Party Platforms
	Slide 35: Application based Service provider Aggregators
	Slide 36: Publication of Name or Firm Name by Chartered Accountants in the Telephone or other Directories
	Slide 37: Appearance of Chartered Accountants on Electronic Media (including Internet)
	Slide 38: Size of Sign Board
	Slide 39: Can CA display services in office?
	Slide 40: Use of CA Logo – For members of ICAI
	Slide 41: Can WE MAKE OUR OWN LOGO for CA?
	Slide 42: USE OF CA LOGO
	Slide 43: USE OF CA LOGO
	Slide 44: Recent Decision of Ethical standards board - ICAI
	Slide 45: Certain Issues
	Slide 46: Certain Issues
	Slide 47: Certain Issues
	Slide 48

